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Main messages
•	 Addressing gender violence at the 

micro, meso, and macro levels must 
involve diverse interest groups from an 
interdisciplinary perspective and the 
inclusion of all knowledge. Collaborating 
and constructing alliances from different 
places is important to promote and carry 
out effective and participatory public 
actions and policies based on evidence and 
transformative.

•	 Public institutions and organizations that 
design, implement and evaluate public 
programs and policies for the prevention 
and response to gender-based violence 
must base their decisions and actions 
on quantitative and qualitative evidence 
from intersectional, multicultural and 
human rights perspectives, so that they 
are sustainable over time.

•	 Despite the progress made in accessing 
evidence on gender-based violence around 
the world, in Latin America, there are 
still major limitations to generating and 
accessing data on femicides and violence 

against the LGBTI+ population . The lack of 
updated and disaggregated data is one of 
the main limitations to influencing public 
policy. The invisibility of this violence is an 
excuse for States for not taking any action.

•	 Mechanisms are needed to increase 
investment in research with a gender 
focus, intersectional and multicultural 
perspectives that document the different 
forms of violence experienced in the region 
and in each country, and the different 
strategies used to address them, as well as 
culture-specific knowledge and expertise.

•	 Social marketing is a discipline that focuses 
on influencing behaviors that lead to 
social change, with evidence and actions 
at different levels. Due to its integrated 
approach, it can facilitate the involvement 
and collaborative work between different 
interest groups. Despite this, it has been 
little used to address gender violence in 
Latin America. There is little explored 
potential in its use to advance gender equity 
and equality at the community level, in 
different systems, and public policy.
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Contextualization
On 16 March 2023, the webinar entitled 
“Regional Dialogue: Addressing Gender 
Violence in Latin America” was held. It was 
organized by the Latin American Social 
Marketing Association (LAMSO) and IMEK 
Research Center in Marketing & Development. 
Stakeholders from different sectors 
contributed to this space. This document 
consolidates key ideas that emerged during 
the presentations made by four speakers 
and from the discussion with 35 people who 
participated synchronously in the online 
event. This summary was originally written 
in Spanish and translated into English. 

Introduction
Social marketing is a discipline that seeks to 
advance towards sustainable development (Aya 
Pastrana & Obregón, 2023). Organizations such 
as LAMSO and IMEK promote the use of social 
marketing. On the one hand, LAMSO seeks to 
position social marketing in Latin America 
and facilitate spaces that bring together social 
actors in the region. On the other hand, IMEK 
aims to generate evidence, improve capacities, 
and facilitate the exchange of knowledge to 
address health, education, and gender issues 
in the Global South from marketing and 
communication for change perspectives. 
It was from this mutual interest that both 
organizations developed a virtual seminar on 
gender violence in Latin America where diverse 
voices, guided by principles of respect and 
equality, shared knowledge and experiences.

The topics addressed in this space were based 
on scientific evidence, which shows that, for 
example, although studies have been carried 
out in social marketing to address gender 
from different perspectives (Aya Pastrana, 
N. et al., 2020; Gurrieri et al., 2013; Szablewska 
& Kubacki, 2018) , there is limited evidence 

Key concepts

Gender-based violence

These are aggressions against a person or group 
of people because of their gender and are caused 
by gender inequality, abuse of power, and harmful 
social norms. This concept is normally used to 
point out the risks of violence that groups such 
as women and girls face because of structural 
differences in power (UN, 2023).

Social marketing

It is a discipline that develops and integrates 
marketing concepts with other approaches, to 
influence voluntary behavior change and facil-
itate social transformations. Social marketing 
research and practice are guided by ethical prin-
ciples and seek to integrate best practices, theory, 
audience knowledge, and partnerships to inform 
the design, implementation, and evaluation of 
sensitive and targeted social change programs 
that are effective, efficient, equitable, and sus-
tainable (iSMA , ESMA, & AASM, 2013).
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focused on gender-based violence in low- and 
middle-income countries, including in Latin 
America. Likewise, there is little data, especially 
quantitative, on violence against lesbian, gay, 
bisexual, transgender, intersex, and other 
people (LGBTI+), which implies less evidence 
to influence the development of public policies.

Although gender violence at a global level, and 
in Latin America in particular, is a complex 
problem that should be given greater priority, 
social marketing is rarely recognized as a 
discipline that could address the problem. For 
all these reasons, it is necessary to generate 
exchanges from different perspectives and 
disciplines to identify, based on evidence, 
possibilities for addressing gender violence 
in our region.

Purpose of this document
This document aims to summarize the main 
ideas discussed during the preparation and 
implementation of the virtual seminar on 
gender violence in the region, which featured 
speakers with extensive experience in the 
subject and participants familiar with the 
different realities of Latin American countries. 
This summary also seeks to be critical and 
lead to reflection on how, for example, from a 
discipline such as social marketing, different 
voices can be heard for fostering knowledge 
exchange and social change.

Evidence and lessons learned
Femicides in Latin America

The Latin American Map of Femicides, 
developed by the non-profit organization 
MundoSur (2020), is a political advocacy tool 
that provides information to demand that 
States implement public policies that prevent, 
punish and eradicate violence against women 
and dissidents. In March 2020, that is, at 
the beginning of the COVID-19 coronavirus 
pandemic, the World Health Organization 

alerted governments around the world about 
the impact of social, preventive and mandatory 
confinement on the lives of women: COVID-19 
not only had a direct impact on the world 
population, but in addition, the protection 
measures were not designed from a gender 
perspective, so thousands of women and 
children found themselves locked up with their 
aggressors, with no escape route.

This reality was the trigger for the development 
of the Latin American Map of Femicides project, 
whose objective, in the first instance, was to 
generate a tool for visibility and reporting on 
femicides in the different countries of the Latin 
American region, capable of highlighting the 
work of monitoring and analyzing data from 
organizations throughout the region, and 
comparing them with those developed and 
published by the States. Therefore, within the 
framework of this project, MundoSur promoted 
the creation of the Latin American Network 
against Gender Violence: a feminist collective 
made up of more than 35 organizations 
from 17 countries in Latin America and 
the Caribbean that generate actions aimed 
at influencing the development of public 
policies aimed at ending gender violence. 
Thirteen of these organizations monitor 
femicides at a national level and share their 
data with MundoSur every month, allowing 
for statistical analysis at a regional level. 
For example, the findings of the 2022 Latin 
American Map of Femicides report (MundoSur 
, 2023b) indicate that, during this same year, 
there was a 14% increase in femicides, that is, 
there were a total of 1,790 cases in the 10 Latin 
American countries for which information 
was available (Colombia, Ecuador, Venezuela, 
Argentina, Peru, Puerto Rico, Chile, Uruguay, 
Cuba, Panama). Additionally, it was found 
that there is negligence on the part of the 
States in maintaining updated information on 
femicides, which makes it difficult to develop 
effective public policies that are sustainable 
over time, and that there is no intersectional 
information (MundoSur, 2023b).
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Violence against LGBTI+ people

Prejudice violence against LGBTI+ people in 
Latin America and the Caribbean is a form of 
gender-based violence. The invisibility of this 
violence is an excuse for States not to take any 
prevention, evaluation, or protection measures. 
For this reason, the LGBTI+ SinViolencia 
Network, which is a group of civil organizations 
such as Colombia Diversa, CATTRACHAS 
(Honduras), COMCAVIS TRANS (El Salvador), 
and others, created a methodology that could 
be replicated in all countries and an online 
database to consolidate information, from 
the concept or notion of prejudice violence, 
which are “those acts that seek to cause harm 
to a person due to the negative perception of 
sexual orientation, gender identity, gender 
expression and/or sexual characteristics” 
(Red SinViolencia LGBTI+, 2023), because 
prejudice violence constitutes a form of gender-
based violence since its causes and effects 
are determined by unequal power relations 
around sex, gender and desire. For example, 
according to the recent MundoSur report, in 
the last five years, 1,035 hate crimes against 
people from the LGBTTTIQ+ community were 
recorded,  taking into account 13 countries in 
Latin America and the Caribbean, 75.8% of the 
total were committed against trans women, 
and in 86.76% of the cases, the human right 
to live was violated (MundoSur , 2023b, p. 16). 
On the other hand, it is evident that in 2021 
there was an increase in homicides of LGBTI 
people, with 377 cases in total compared to 
the 319 reported in 2019 (Red SinViolencia 
LGBTI+, 2022). Additionally, it was found that 
significant increases occurred in Honduras, 
Guatemala, and Peru, which makes it important 
to understand how prejudice is related to the 
sociopolitical contexts where these crimes 
occur, with other economic, racial, and gender 
inequalities, and with different dynamics of 
violence in each country and region.

Indigenous justice and ordinary justice: a 
Wayuu woman’s perspective

Indigenous justice and ordinary justice are an 
obstacle to access to voluntary termination of 
pregnancy for Indigenous women because their 
rights are unknown and have not been able to 
be integrated so that they are recognized. Thus, 
it is important to understand that indigenous 
women have both collective and individual 
rights. For this reason, Remedios Uriana, a 
Colombian indigenous woman, makes an 
invitation to educate on how to integrate both 
categories of rights. She emphasizes that being 
a feminist woman does not mean that she goes 
against her indigenous principles; she is in 
favor of human rights. Likewise, she invites 
us to harmonize individual and collective 
rights with these principles of Indigenous 
peoples: collective nature of the rights of 
Indigenous women, autonomy, protection of 
their knowledge and expertise, interculturality, 
safe territories for Indigenous women, duality, 
and complementarity.

Education for the prevention of violence: 
experience in Mexico

Comprehensive sexual education is necessary 
for the prevention of violence. For this reason, 
there are projects such as one developed by 
Sarape Social in Jalisco that, through feminist 
sexual education, generated a learning 
experience that promoted an informed, 
conscious, and positive experience of female 
sexuality through recreational activities for 
adolescents in public schools and inhabitants 
of vulnerable urban contexts. One of the 
challenges was to adapt it to virtuality, given 
the COVID-19 pandemic. Thus, they had to face 
the digital gap that exists in the population, 
given that not all participants had access to 
the internet. Through a prior presentation to 
the parents’ associations, fears that they had 
about talking to their children about sexuality 
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were addressed, and the agenda of voluntary 
participation in educational workshops was 
presented. These workshops consisted of 
participatory plays for adolescents, oriented 
to topics such as the female body, sisterhood, 
and others, and they had achievements such 
as: consolidating a comprehensive sexual 
education support team, having a high 
attendance and participation of adolescents, 
writing appropriate material for adolescent 
teachers, and reflecting on new masculinities.

Implications for civil society, 
academia and public policy
Gender-based violence is one of the forms 
of human rights violations (UNHCR, 2023). 
Therefore, it requires intervention that 
starts from the structure and institution, the 
community, and the individual (WHO, 2021). 
The first step to address it in Latin America is 
that existing initiatives and policies are put into 
practice (Fundación Ideas para la Paz, 2019). 
Thus, it is necessary that, for example, States 
comply with their obligations to protect human 
rights and properly manage the recorded 
information (CINEP, 2019), that is, that they 
recognize the different identities that exist to 
avoid generating public policies that promote 
impunity for violence (Miranda Calero et al., 
2022).

A second step is for States to generate public 
policies and have budgets to merge all systems 
(both functional and administrative) and to 
address impunity and corruption in these 
systems (Barragán Ávila & Alfonso Jurado, 
2010). In other words, the work must be joint 
and not isolated between the same government 
systems. Thus, coordination between the 
different systems is an essential component 
in responding to gender-based violence in its 
different stages of prevention and intervention 
( Raftery et al., 2022).

A third step is that new public policies and 
initiatives that are generated must be based 
on intersectional statistics (e.g., ethnicity, race, 
etc.) (MundoSur 2023a), mainly generated by 
the State itself as part of its obligations or by 
civil organizations that could strengthen the 
capacities of States ( Pakta et al., 2023), such as 
strengthening information between systems, 
which could occur through international 
observatories, which could systematize 
violence taking into account information from 
each country. Including research results or 
evidence-based information for the creation 
of public policies can reduce and help solve 
several of the problems involved in this 
process, such as addressing and accounting 
for the different interests and needs of interest 
groups, contributing with rigorous knowledge, 
and helping to define the social problem (Head, 
2022) which, in this case, would be to define 
the different components that contribute to 
maintaining gender-based violence.

It is essential to reiterate that: States must 
generate their own intersectional statistics 
to develop preventive and effective public 
policies, which are integrated into the different 
systems of government (MundoSur, 2023a); 
Likewise, they must build responses based 
on the different actors, levels, and lateralities 
from a human rights approach and gender and 
intercultural perspectives (MundoSur , 2022). 
Thus, as a final step proposed, the active role of 
civil society, which can generate monitoring 
instances, such as those mentioned above, and 
work with men, women, and the non-binary 
population, in coordination with governments, 
in the promotion of human rights, because 
eliminating gender-based violence is a 
collective and individual task.
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Recommendations and 
assessments on social 
marketing to address gender 
violence in Latin America
Social marketing is characterized, among 
other things, by facilitating collaboration 
and partnerships between diverse interest 
groups operating at the micro, meso, and 
macro levels (Duffy et al., 2020), which is why 
it is of strategic use to promote partnerships 
designed in multilateralism, multi-actor and 
multi-level, including approaches such as the 
intersectional gender perspective (Guerrero, 
2022). Although the use of social marketing 
to address gender-based violence has been 
limited in various contexts in the Global 
South (Paluck and Ball, 2010), it offers an 
underexplored potential in Latin America to 
support the work of people and organizations 
in generating changes that transform harmful 
and structural gender constructions that 
perpetuate the various forms of gender-based 
violence that affect populations in the region. 
The behavioral change approach of social 
marketing could contribute to processes that 
seek the deconstruction and reconstruction 
of roles, norms, and power relations and the 
structural gaps that limit progress toward 
more equitable and egalitarian cultures for 
all, through respect and valuing diversity (Aya 
Pastrana et al., 2022).

As is the need for behavioral change in Latin 
American culture, which teaches men that 
women’s bodies are a possession and a way 
of demonstrating power (Hernán, 1975). This 
challenge of changing and proposing other 
relationship patterns in Latin American culture 
is connected to the sustainable development 
goals, since impacting this aspect would also 
include the protection of the human rights 
to life and physical integrity of women and 
children, and reducing gender gaps (Moran, 
2023). Therefore, the use of social marketing 

is recommended to contribute to the above-
mentioned: deconstruction and reconstruction 
of roles, among other aspects.

On the other hand, the use of communication 
within the framework of change processes 
guided by social marketing approaches can, 
for example, facilitate the visibility of gender 
violence as a problem for the region that should 
be prioritized more in public policy and social 
agendas, and the generation of actions to raise 
awareness and build new narratives. As is 
the case of Indigenous and non-Indigenous 
women, girls and boys, and LGBTI+ people, 
it is essential to address the recognition of 
their rights without understanding them as 
privileges and to make diversity visible. In 
the case of Indigenous communities, social 
marketing could allow working with them 
through understanding and respecting their 
own beliefs and, in turn, motivate a harmonious 
change between what Indigenous communities 
believe and need.

Likewise, the literature shows that it is 
possible to integrate gender approaches into 
social marketing (Aya Pastrana, 2022), which 
would imply having a broad understanding 
of gender-based violence in order to reduce it. 
For example, Giammarinaro (2022) analyzes 
exploitation through a gender approach, which 
means that the different life experiences 
related to people’s different genders are the 
main lens to understand exploitation and its 
various connotations. Thus, Giammarinaro 
(2022) was able to identify that exploitation 
has a structural and systemic nature, and 
that severe exploitation is always based on 
intersectional factors such as gender, race, and 
national or ethnic origin, among others.

Despite the great challenge, ending gender 
violence is a political and social decision. To 
do so, we all have a role to play. In this sense, it 
will be essential to build bridges and channels 
of connection and cooperation based on the 
3M: Multi-actor, Multilateral, and Multi-level 
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(D’Angelo, 2022). Only in this way can public 
policies and mechanisms be built that take 
into account the power relations that generate 
inequalities in access to and the exercise of 
rights.
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