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Gender violencein Latin
America: diverse regional
perspectives

Main messages

Addressing gender violence at the
micro, meso, and macro levels must
involve diverse interest groups from an
interdisciplinary perspective and the
inclusion of all knowledge. Collaborating
and constructing alliances from different
places is important to promote and carry
out effective and participatory public
actions and policiesbased on evidence and
transformative.

Public institutions and organizations that
design, implement and evaluate public
programs and policies for the prevention
and response to gender-based violence
must base their decisions and actions
on quantitative and qualitative evidence
from intersectional, multicultural and
human rights perspectives, so that they
are sustainable over time.

Despite the progress made in accessing
evidence on gender-based violence around
the world, in Latin America, there are
still major limitations to generating and
accessing data on femicides and violence

against the LGBTI+population . The lack of
updated and disaggregated data is one of
the main limitations to influencing public
policy. Theinvisibility of this violenceis an
excuse for States for not taking any action.

Mechanisms are needed to increase
investment in research with a gender
focus, intersectional and multicultural
perspectives that document the different
forms of violence experienced in the region
and in each country, and the different
strategies used to address them, aswell as
culture-specific knowledge and expertise.

Social marketingisadiscipline that focuses
on influencing behaviors that lead to
social change, with evidence and actions
at different levels. Due to its integrated
approach, it can facilitate the involvement
and collaborative work between different
interest groups. Despite this, it has been
little used to address gender violence in
Latin America. There is little explored
potentialinitsusetoadvance gender equity
and equality at the community level, in
different systems, and public policy.
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Key concepts

Gender-based violence

These are aggressions against a person or group
of peoplebecause of their gender and are caused
by gender inequality, abuse of power, and harmful
social norms. This concept is normally used to
point out the risks of violence that groups such
as women and girls face because of structural
differencesin power (UN, 2023).

Contextualization

Social marketing

It is a discipline that develops and integrates
marketing concepts with other approaches, to
influence voluntary behavior change and facil-
itate social transformations. Social marketing
research and practice are guided by ethical prin-
ciples and seek to integrate best practices, theory,
audience knowledge, and partnerships to inform
the design, implementation, and evaluation of
sensitive and targeted social change programs
that are effective, efficient, equitable, and sus-
tainable (iISMA , ESMA, & AASM, 2013).

Introduction

On 16 March 2023, the webinar entitled
“Regional Dialogue: Addressing Gender
Violence in Latin America” was held. It was
organized by the Latin American Social
Marketing Association (LAMSO) and IMEK
Research Center in Marketing & Development.
Stakeholders from different sectors
contributed to this space. This document
consolidates key ideas that emerged during
the presentations made by four speakers
and from the discussion with 35 people who
participated synchronously in the online
event. This summary was originally written
in Spanish and translated into English.

Social marketing is a discipline that seeks to
advance towards sustainable development (Aya
Pastrana & Obregoén, 2023). Organizations such
as LAMSO and IMEK promote the use of social
marketing. On the one hand, LAMSO seeks to
position social marketing in Latin America
and facilitate spacesthat bringtogether social
actors in the region. On the other hand, IMEK
aims to generate evidence, improve capacities,
and facilitate the exchange of knowledge to
address health, education, and gender issues
in the Global South from marketing and
communication for change perspectives.
It was from this mutual interest that both
organizations developed a virtual seminar on
gender violencein Latin America wherediverse
voices, guided by principles of respect and
equality, shared knowledge and experiences.

The topics addressed in this space were based
on scientific evidence, which shows that, for
example, although studies have been carried
out in social marketing to address gender
from different perspectives (Aya Pastrana,
N.etal, 2020; Gurrieri et al., 2013; Szablewska
& Kubacki, 2018) , there is limited evidence
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focused on gender-based violence in low- and
middle-income countries, including in Latin
America. Likewise, thereislittle data, especially
quantitative, on violence against lesbian, gay,
bisexual, transgender, intersex, and other
people (LGBTI+), which implies less evidence
toinfluence the development of public policies.

Although gender violence at a global level, and
in Latin America in particular, is a complex
problem that should be given greater priority,
social marketing is rarely recognized as a
discipline that could address the problem. For
all these reasons, it is necessary to generate
exchanges from different perspectives and
disciplines to identify, based on evidence,
possibilities for addressing gender violence
in our region.

Purpose of thisdocument

This document aims to summarize the main
ideas discussed during the preparation and
implementation of the virtual seminar on
gender violence in the region, which featured
speakers with extensive experience in the
subject and participants familiar with the
different realities of Latin American countries.
This summary also seeks to be critical and
lead to reflection on how, for example, from a
discipline such as social marketing, different
voices can be heard for fostering knowledge
exchange and social change.

Evidence and lessons learned

Femicidesin Latin America

The Latin American Map of Femicides,
developed by the non-profit organization
MundoSur (2020), is a political advocacy tool
that provides information to demand that
Statesimplement public policies that prevent,
punish and eradicate violence against women
and dissidents. In March 2020, that is, at
the beginning of the COVID-19 coronavirus
pandemic, the World Health Organization

alerted governments around the world about
theimpact of social, preventive and mandatory
confinement on the lives of women: COVID-19
not only had a direct impact on the world
population, but in addition, the protection
measures were not designed from a gender
perspective, so thousands of women and
children found themselves locked up with their
aggressors, with no escape route.

Thisreality was the trigger for the development
of the Latin American Map of Femicides project,
whose objective, in the first instance, was to
generate a tool for visibility and reporting on
femicidesin the different countries of the Latin
American region, capable of highlighting the
work of monitoring and analyzing data from
organizations throughout the region, and
comparing them with those developed and
published by the States. Therefore, within the
framework of this project, MundoSur promoted
the creation of the Latin American Network
against Gender Violence: a feminist collective
made up of more than 35 organizations
from 17 countries in Latin America and
the Caribbean that generate actions aimed
at influencing the development of public
policies aimed at ending gender violence.
Thirteen of these organizations monitor
femicides at a national level and share their
data with MundoSur every month, allowing
for statistical analysis at a regional level.
For example, the findings of the 2022 Latin
American Map of Femicides report (MundoSur
, 2023b) indicate that, during this same year,
there was a 14% increase in femicides, that is,
there were atotal of 1,790 cases in the 10 Latin
American countries for which information
was available (Colombia, Ecuador, Venezuela,
Argentina, Peru, Puerto Rico, Chile, Uruguay,
Cuba, Panama). Additionally, it was found
that there is negligence on the part of the
Statesin maintainingupdated information on
femicides, which makes it difficult to develop
effective public policies that are sustainable
over time, and that there is no intersectional
information (MundoSur, 2023b).
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Violence against LGBTI+ people

Prejudice violence against LGBTI+ people in
Latin America and the Caribbean is a form of
gender-based violence. The invisibility of this
violenceis an excuse for States not to take any
prevention, evaluation, or protection measures.
For this reason, the LGBTI+ SinViolencia
Network, which isagroup of civil organizations
such as Colombia Diversa, CATTRACHAS
(Honduras), COMCAVIS TRANS (El Salvador),
and others, created a methodology that could
be replicated in all countries and an online
database to consolidate information, from
the concept or notion of prejudice violence,
which are “those acts that seek to cause harm
to a person due to the negative perception of
sexual orientation, gender identity, gender
expression and/or sexual characteristics”
(Red SinViolencia LGBTI+, 2023), because
prejudice violence constitutes a form of gender-
based violence since its causes and effects
are determined by unequal power relations
around sex, gender and desire. For example,
according to the recent MundoSur report, in
the last five years, 1,035 hate crimes against
people from the LGBTTTIQ+ community were
recorded, taking into account 13 countries in
Latin America and the Caribbean, 75.8% of the
total were committed against trans women,
and in 86.76% of the cases, the human right
to live was violated (MundoSur, 2023b, p. 16).
On the other hand, it is evident that in 2021
there was an increase in homicides of LGBTI
people, with 377 cases in total compared to
the 319 reported in 2019 (Red SinViolencia
LGBTI+, 2022). Additionally, it was found that
significant increases occurred in Honduras,
Guatemala, and Peru, which makesitimportant
to understand how prejudice is related to the
sociopolitical contexts where these crimes
occur, with other economic, racial, and gender
inequalities, and with different dynamics of
violence in each country and region.

Indigenousjustice and ordinary justice: a
Wayuu woman’s perspective

Indigenousjustice and ordinary justice are an
obstacle to access to voluntary termination of
pregnancy for Indigenous women because their
rights are unknown and have notbeen able to
beintegrated sothat they arerecognized. Thus,
itisimportant to understand that indigenous
women have both collective and individual
rights. For this reason, Remedios Uriana, a
Colombian indigenous woman, makes an
invitation to educate on how to integrate both
categories of rights. She emphasizes thatbeing
afeminist woman does not mean that she goes
against her indigenous principles; she is in
favor of human rights. Likewise, she invites
us to harmonize individual and collective
rights with these principles of Indigenous
peoples: collective nature of the rights of
Indigenous women, autonomy, protection of
their knowledge and expertise, interculturality,
safeterritories for Indigenous women, duality,
and complementarity.

Education for the prevention ofviolence:
experience in Mexico

Comprehensive sexual educationis necessary
for the prevention of violence. For this reason,
there are projects such as one developed by
Sarape Social in Jalisco that, through feminist
sexual education, generated a learning
experience that promoted an informed,
conscious, and positive experience of female
sexuality through recreational activities for
adolescentsin public schools and inhabitants
of vulnerable urban contexts. One of the
challenges was to adapt it to virtuality, given
the COVID-19 pandemic. Thus, they had to face
the digital gap that exists in the population,
given that not all participants had access to
the internet. Through a prior presentation to
the parents’ associations, fears that they had
about talkingto their children about sexuality
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were addressed, and the agenda of voluntary
participation in educational workshops was
presented. These workshops consisted of
participatory plays for adolescents, oriented
to topics such as the female body, sisterhood,
and others, and they had achievements such
as: consolidating a comprehensive sexual
education support team, having a high
attendance and participation of adolescents,
writing appropriate material for adolescent
teachers, and reflecting on new masculinities.

Implications for civil society,
academiaand public policy

Gender-based violence is one of the forms
of human rights violations (UNHCR, 2023).
Therefore, it requires intervention that
starts from the structure and institution, the
community, and the individual (WHO, 2021).
The first step to address it in Latin Americais
that existinginitiatives and policies are putinto
practice (Fundacion Ideas para la Paz, 2019).
Thus, it is necessary that, for example, States
comply with their obligations to protect human
rights and properly manage the recorded
information (CINEP, 2019), that is, that they
recognize the different identities that exist to
avoid generating public policies that promote
impunity for violence (Miranda Calero et al,,
2022).

A second step is for States to generate public
policies and havebudgets to merge all systems
(both functional and administrative) and to
address impunity and corruption in these
systems (Barragan Avila & Alfonso Jurado,
2010). In other words, the work must be joint
and notisolated between the same government
systems. Thus, coordination between the
different systems is an essential component
in responding to gender-based violence in its
different stages of prevention and intervention
(Rafteryetal,, 2022).

A third step is that new public policies and
initiatives that are generated must be based
onintersectional statistics (e.g., ethnicity, race,
etc.) (MundoSur 2023a), mainly generated by
the State itself as part of its obligations or by
civil organizations that could strengthen the
capacities of States (Paktaetal., 2023),such as
strengthening information between systems,
which could occur through international
observatories, which could systematize
violence takingintoaccount information from
each country. Including research results or
evidence-based information for the creation
of public policies can reduce and help solve
several of the problems involved in this
process, such as addressing and accounting
forthedifferentinterests and needs of interest
groups, contributing with rigorous knowledge,
and helping to define the social problem (Head,
2022) which, in this case, would be to define
the different components that contribute to
maintaining gender-based violence.

It is essential to reiterate that: States must
generate their own intersectional statistics
to develop preventive and effective public
policies, which are integrated into the different
systems of government (MundoSur, 2023a);
Likewise, they must build responses based
on the different actors, levels, and lateralities
from a human rights approach and gender and
intercultural perspectives (MundoSur, 2022).
Thus, as afinal step proposed, the active role of
civil society, which can generate monitoring
instances, such as those mentioned above, and
work with men, women, and the non-binary
population, in coordination with governments,
in the promotion of human rights, because
eliminating gender-based violence is a
collective and individual task.
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Recommendations and
assessmentsonsocial
marketing to address gender
violenceinLatin America

Social marketing is characterized, among
other things, by facilitating collaboration
and partnerships between diverse interest
groups operating at the micro, meso, and
macro levels (Duffy et al., 2020), which is why
it is of strategic use to promote partnerships
designed in multilateralism, multi-actor and
multi-level, including approaches such as the
intersectional gender perspective (Guerrero,
2022). Although the use of social marketing
to address gender-based violence has been
limited in various contexts in the Global
South (Paluck and Ball, 2010), it offers an
underexplored potential in Latin America to
support the work of people and organizations
in generating changes that transform harmful
and structural gender constructions that
perpetuate the various forms of gender-based
violence that affect populations in the region.
The behavioral change approach of social
marketing could contribute to processes that
seek the deconstruction and reconstruction
of roles, norms, and power relations and the
structural gaps that limit progress toward
more equitable and egalitarian cultures for
all, through respect and valuing diversity (Aya
Pastranaetal., 2022).

As is the need for behavioral change in Latin
American culture, which teaches men that
women's bodies are a possession and a way
of demonstrating power (Hernan, 1975). This
challenge of changing and proposing other
relationship patternsin Latin American culture
is connected to the sustainable development
goals, since impacting this aspect would also
include the protection of the human rights
to life and physical integrity of women and
children, and reducing gender gaps (Moran,
2023). Therefore, the use of social marketing

is recommended to contribute to the above-
mentioned: deconstruction and reconstruction
of roles,among other aspects.

On the other hand, the use of communication
within the framework of change processes
guided by social marketing approaches can,
for example, facilitate the visibility of gender
violence as aproblem for theregion that should
be prioritized more in public policy and social
agendas, and the generation of actions toraise
awareness and build new narratives. As is
the case of Indigenous and non-Indigenous
women, girls and boys, and LGBTI+ people,
it is essential to address the recognition of
their rights without understanding them as
privileges and to make diversity visible. In
the case of Indigenous communities, social
marketing could allow working with them
through understanding and respecting their
ownbeliefs and, in turn, motivate a harmonious
changebetween what Indigenous communities
believe and need.

Likewise, the literature shows that it is
possible to integrate gender approaches into
social marketing (Aya Pastrana, 2022), which
would imply having a broad understanding
of gender-based violence in order to reduce it.
For example, Giammarinaro (2022) analyzes
exploitation through a gender approach, which
means that the different life experiences
related to people’s different genders are the
main lens to understand exploitation and its
various connotations. Thus, Giammarinaro
(2022) was able to identify that exploitation
has a structural and systemic nature, and
that severe exploitation is always based on
intersectional factors such as gender, race, and
national or ethnic origin, among others.

Despite the great challenge, ending gender
violence is a political and social decision. To
doso,weallhavearoletoplay.Inthis sense,it
will be essential tobuild bridges and channels
of connection and cooperation based on the
3M: Multi-actor, Multilateral, and Multi-level
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(D’Angelo, 2022). Only in this way can public
policies and mechanisms be built that take
into account the power relations that generate
inequalities in access to and the exercise of
rights.

Acknowledgements

The webinar thatinformed the development of
this summary was made possible by the joint
work of the Latin American Association of
Social Marketing (LAMSO) and IMEK Research
Center in Marketing & Development, with the
logistical support of Diego Horna from Respond
. We would especially like to thank Remedios
Uriana, an indigenous Wayuu woman, and
Miriam Campiran from Sarape Social, for
participating as speakers in the webinar that
informed the development of this summary.
The support of Mateo Aguilera from Colombia
Diversa, Karen Anaya Cortez from the LGBTI
Network Without Violence and its Observatory,
and Verodnica Alvarado from Sarape Social
was also important for the organization of
the virtual presentations. Finally, we would
like to share our gratitude with the 35 people
who participated in this space; their questions
guided the discussion that also informed the
development of this document.

Authors:*

1. Maria Camila Lopez Sanchez, IMEK
Research Center in Marketing &
Development.

2. Nathaly Aya Pastrana, IMEK Research
Center in Marketing & Development
and Latin American Social Marketing
Association (LAMSO).

3. Eugenia D’Angelo, MundoSur and Latin
American Network against Gender
Violence.

4. Gustavo Pérez, LGBTISinViolencia Network
and Colombia Diversa.

5. Remedios Uriana, Indigenous Wayuu
woman.

6. Vilarmina Ponce-Lucero, Latin American
Social Marketing Association (LAMSO).

*Order according to degree of contribution, with the first
person making the greatest intellectual contribution.

Recommended citation:

Lopez-Sanchez, M. C., Aya Pastrana, N,
D'Angelo , E., Pérez, G, Uriana, R., & Ponce-
Lucero, V. (2023). Gender-based violence in
Latin America: diverse regional perspectives.
Abstract, No. 1., Colombia: IMEK & LAMSO.

Q

This work is licensed under a Creative
Commons Attribution - NonCommercial 4.0
International License. That means you are free
to share, copy and redistribute the material in
any medium or format, and to adapt, remix,
transform, and build upon the material; under
the following terms: you must give appropriate
credit, providealink tothelicense,and indicate
if changes were made;and you may not use the
material for commercial purposes.

References

ACNUR. (2023). Violencia de género. La Agencia
dela ONU paralos Refugiados. https:/www.
acnur.org/violencia-sexual-y-de-genero

Alvizo Perera, J. & Quintal Lopez, R. (2022).
Estrategias de prevencion del vih/sida en
hombres mayas migrantes de Yucatan:
aportes desde la mercadotecnia social.
Estudios de Cultura Maya, 59, 239-263.
https://doi.org/10.19130/iifl.ecm.59.22X879

Aya Pastrana, N., & Obregoén, R. (2023).
Harnessing the power of social marketing
for sustainable development. International
Review on Public and Nonprofit Marketing.
https://doi.org/10.1007/s12208-023-00382-6

Aya Pastrana, N., Somerville, C., & Suggs, L.
S. (2020). The gender responsiveness of
social marketinginterventions focused on
neglected tropical diseases. 13,1-21. https://
doi.org/10.1080/16549716.2019.1711335

Aya Pastrana, N., Somerville, C & Suggs,



IMEK Research Center in Marketing & Development - Latin American Social Marketing Association (LAMSO)

L.S., (2022): Integrating gender into
social marketing programmes, Journal
of Marketing Management, DOI:
10.1080/0267257X.2022.2071964

Barragan Avila, F. & Alfonso Jurado, M. (2010).
Lineamientos de politica publica para la
prevencion, proteccion, atencién y sancion
delasviolenciasbasadasen géneroy contra
las mujeres en Colombia. Documento
de trabajo. Ministerio de Salud, https://
www.minsalud.gov.co/sites/rid/Lists/
BibliotecaDigital

Benavente Riquelme, M. & Valdés Barrientos,
A.(2014). Politicas publicas paralaigualdad
de género: un aporte a la autonomia de las
mujeres. Libros de la CEPAL, N° 130 (LC/
G.2620-P), Santiago de Chile, Comisiéon
Economica para América Latina y el
Caribe (CEPAL). https://repositorio.cepal.
org/bitstream/handle/11362/37226/1/
S1420372_es.pdf

Besada Paullier, I. (2022). Capitulo I:
introduccion al mercadeo social. Mercadeo
social para la salud publica: cambios de
comportamientos para el bien social.
OPS, p. 10-27. https://www.paho.org/es/
documentos/mercadeo-social-para-salud-
publica-cambios-comportamientos-para-
bien-social

Centro de Investigacion y Educacion Popular
(CINEP). (7 de marzo de 2019). Informe:
Violenciasbasadas en género contra mujeres
rurales. CINEP, https://docs.google.com/
viewerng/viewer?url=https://www.cinep.
0rg.co

D'Angelo, Eugenia. (2022). La Cooperacion Sur-Sur
como herramienta en América Latina para
alcanzar el Desarrollo Sostenible en la post-
pandemiaen clave de génerointerseccional.

Duffy, S., Van Esch, P, & Yousef, M. (2020).
Increasing parental leave uptake: A systems
social marketing approach. Australasian
Marketing Journal (AMJ), 28(2),110-118.

Fundacién Ideas para la Paz. (27 de mayo
de 2019). Violencias de género: legados
del conflicto armado y desafios para
la paz. Fundacién Ideas para la Paz,

https://ideaspaz.org/publicaciones/
noticias/2019-05/

Giammarinaro, M. (2022). Understanding
Severe Exploitation Requires a Human
Rightsand Gender-Sensitive Intersectional
Approach. Front. Hum. Dyn. 4:861600. doi:
10.3389/fhumd.2022.861600

Guerrero, I. (2022). Contar historias desde
la diversidad e inclusion, también es
transformar. Sarape Social. https://
sarapesocial.com/contar-historias-desde-
la-diversidad-e-inclusion-tambien-es-
transformar/

Gurrieri, L., Previte, J., & Brace-Govan,
J. (2013). Women's Bodies as Sites
of Control: Inadvertent Stigma and
Exclusion in Social Marketing. Journal of
Macromarketing, 33(2),128—143. https://doi.
0rg/10.1177/0276146712469971

Head, B. W. (2022). Wicked problems in public
policy. Springer International Publishing.

Herndn, S. (1975). E1 Machismo en Ameérica
Latina: mitos y realidades de la supuesta
supremacia del hombre. Organizacion de
las Naciones Unidas para la Educacion,
la Ciencia y la Cultura (Unesco). https:/
unesdoc.unesco.org/ark:/48223/
pf0000049661_spa

Machado Loépez, L., Medina Pena, R, &
Goyas Céspedes, L. (2018). Vinculacién e
investigacion: rol de la academia frente
a la violencia de género. Universidad y
Sociedad, 10(1), 296-301. Recuperado de
http://rus.ucf.edu.cu/ index.

Miranda Calero, J. A. M., Rituerto-Gonzalez, E.,
Luis-Mingueza, C.,Canabal, M. F,, Barcenas,
A.R.,Lanza-Gutiérrez, J. M., Pelaez Moreno,
C.,IEEE Member & Lopez-0Ongil, C. (2022).
Bindi: affectiveinternet of things to combat
gender-based violence. IEEE Internet of
Things Journal, 9(21), 21174-21193.

Moran, M. (2023). La Agenda para el Desarrollo
Sostenible. Desarrollo Sostenible.
Recuperadoel 18 de agostode 2023, de https://
www.un.org/sustainabledevelopment/es/
development-agenda/

MundoSur. (2022). Monitor de Crimenes de Odio



IMEK Centro de Investigacion en Mercadeo & Desarrollo - Asociacion Latinoamericana de Mercadeo Social (LAMSO)

LGBTTTIQNBA+ Marielle Franco: Segundo
Informe. Latinoameérica: MundoSur.

MundoSur. (2023a). Femi(ni)cidios bajo la lupa
en Ameérica Latina y el Caribe en 2022:
Violencia de género en los cuerpos de las
mujeres migrantes marzo 2023

MundoSur. (2023b). Monitor de Crimenes de Odio
LGTTTBIQNB+ Marielle Franco: Informe
2023 (Latinoamérica: MUNDOSUR, 2023).

Organizacion de las Naciones Unidas (ONU).
(2023). Preguntas frecuentes: Tipos de
violencia contra las mujeres y las nifias.
ONU Mujeres. https://www.unwomen.org/
es/what-we-do/ending-violence-against-
women/fags/types-of-violence

Organizacién Mundial de la Salud (OMS). (8 de
marzo de 2021). Violencia contra la mujer.
OMS, https://www.who.int/es/news-room/
fact-sheets/detail/violence-against-women

Pakta, SinViolencia LGBTI, Hivos, Union
Europea, & Adelante. (2023). Situcién de
homicidios contra personas LGBTI en
Ecuador 2014-2022. SinViolencia LGBTI.
https://docs.google.com/viewerng/
viewer?url=https://sinviolencia.lgbt/wp-
content/uploads/2023/08/Situcion-de-
homicidios-contra-personas-lgbti-en-
Ecuador-2014-2022.pdf

Paluck, E.L., & Ball, L. (2010). Social norms
marketingaimed at gender-based violence:
Aliteraturereview and critical assessment.
New York:InternationalRescue Committee.

Raftery, P, Howard, N., Palmer, J., & Hossain,
M. (2022). Gender-based violence (GBV)
coordination in humanitarian and public
health emergencies: a scoping review.
Conflict and health, 16(1), 37.

Red SinViolencia LGBTI+. (2023). Nosotros

IMék

www.imek.org.co

contra la violencia por prejuicio. https://
sinviolencia.lgbt/nosotros/

Red SinViolencia LGBTI+. (2022). La violencia
si deja rastro: informe sobre la situacion de
homicidios contra personas lesbianas, gays,
bisexualesytrans (LGBT)en América Latina
yelCaribede 2021. Red SinViolencia LGBTI+,
https://sinviolencia.lgbt/wp-content/
uploads/2023/03/Resumen-Ejecutivo.pdf

Szablewska, N., & Kubacki, K. (2018). Anti-
Human Trafficking Campaigns: A
Systematic Literature Review. Social
Marketing Quarterly, 24(2),104-122. https:/
doi.org/10.1177/1524500418771611

Tapp, A., Brophy, R,, Carausan, M., Carruthers,
J., Peattie, S.,Chamberlain, M., et al. (2013).
Consensus definition of social marketing.
http://socialmarketing.org/social-
marketing-definition# W6H251JIMWo

Vive mas seguro. (4 de diciembre de 2018).
Las palabras pesan y mucho. https:/
vivemasseguro.org/historias-cotidianas/
sabias-que-el-lenguaje-tambien-
violenta/#:~:text=La%20violencia%20
se%20puede%20presentar,la%20dana%20
animica%20y%20mentalmente.

‘Throughout the document, there are different
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